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TWITTER Twitter is excellent for engaging with
users in real time.

Most Twitter users treat it like a news
feed.

DEMOGRAPHICS Twitter users are predominantly urban,
younger, and have higher household
Incomes.

Who uses Twitter?
% of intemet users within each group who use Twitter

‘ All internet users 13%
Gender
Men 14

 Women 1

| Age
18-29 18*

30-49 12°
50-64 8
65+ 6
Racq/thnkity_

Whute nonr—Hii;panirc 9
Black, non-Hispanic 25%*

Hispanic 19*
Household Income

| Less than $30,000 12
$30,000-549,999 15
$50,000-$74,999 12
$75,000+ 15
Education level
High school grad 8
Some college 12

| College+ 16*

[ Geographic location

| Urban 15*
Suburban 14*
Rural 7

Source: The Pew Research Center's Internet & American Life Project, April 26 — May 22,
2011 Spring Tracking Survey. n=2,277 adult internet users ages 18 and older, including
755 cell phone interviews. Interviews were conducted in English and Spanish. *

indicates statistically significant difference between rows.
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1. DESIGN

Users can customize their background image.
Simple rules to follow for background images are:

o It will be left-aligned, so design with that in mind

o To guarantee that most visitors will be able to see
whatever you put on the left side, made it no wider
than 66px

o The best way to design a Twitter background is
with a simple repeating pattern or a background
image that still looks good even if it gets cut off (i.e.
no text)

o Set the background color to match the background
image, so even on screen with a huge resolution, it
will still look good.

o Test, test, test. Upload the image and send the
account to several people with varying screen sizes
to ensure that it works across the board.

http.//banyanbranch.com/social-blog/how-to-make-twitter-
backgrounds-for-the-new-twitter-com,

¥ Follow
2,693
1,724
7,484

= TA ARy

Phillips de Pury
Paris loves you, Monsieur Crumb. @Bloombergews reviews
‘CRUMB de lunderground 4 la Genése’ @MAM ow.ly/ckN2q

Phillips de Pury

Bring on the summer #art reading lists! RT @highmuseumofart
Adtists' Lives, Heists, and Trysts - Summer Reading
eepurl.com/mR8ES

Sign up

Tweets

Following .

Phillips de Pury

GUYS, ‘Ghosts in the Machine’ is now open @newmuseum and
Gallerist_NY is ON it! ow ly/ckPv2

Followers

Favorites

L Phillips de Pury
More #summer #streetart in the ‘nabel RT @artinfo
Street Artist Phlegm Makes New York Debut: bit ly

n British

Phillips de Pury

Hockney...and a copy machine? Must be #summertime #officeshots
instagr.am/p/MtQg0glpuP.

® View photo

Phillips de Pury

Art anarchy uptown tonight! MT @ZachFeuer Mark Flood: The
Hateful Years at Luxembourg & Dayan opening July 18th
tmblr.co/ZnuepvPYzKRX

| Phillips de Pury
‘ "Alone among decades, the '70s had an anti-aesthetic aesthetic.”

BlakeGopnik on Space Shuttle-era #design ow.ly/ckmJB

Pictured Above: Phillips de Pury & Co. Twitter background
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2. LISTS

Twitter Lists is a feature that allows users to
group its followers into lists by themes. This
is a great way to organize content and/or
influencers into relevant themes to alleviate
clutter and focus on what's important to the
goals of the campaign.

3. TRENDING TOPICS

Trending Topics can be found on the Discover page.

This is a list of topics that are being widely
discussed across Twitter. As a brand, it can be
valuable to scan these and think about if there's a
natural way to join the discussion around one of
these topics. Trending Topics can be sorted by
location if the brand is local.

£ vome (€D cConnect  JF Discover

Stories

Activity

Who to follow

203X ¢ B
Find friends

Browse categories
& -

Trends - Change
#DreamDogPark
Omar Suleiman
Ledley King
Adam Scott
#ollowtom
#asktom
#Burgas

‘ Shea Weber

| Rise & Grind
Morgan Stanley

. A

N

Pictured Above: Trending Topics

Stories

The DreamWorks-Backed App Ptch Lets You
Create Social 60-Second Mini-Movies,...

The Instagram for video movement just got a little more

' interesting

BST

A

Borowitz Jumps to ‘New Yorker,' But Promises
to Remain 'Slipshod and Innacurate’

Is The New Yorker lightening up? Today, the magazine
announced the launch of a newly expanded online humor
section that will include the weekly's “Shouts & Murmurs”

Explosion on Bulgaria Tour Bus Kills at Least
Five Israelis

A bus carrying Israeli tourists exploded in a fireball outside
an airport in Bulgaria, and an aide to Prime Minister
Benjamin Netanyahu of Israel said Iran was behind the

A A . 4 5 & & &

:102 MADISON AVENUE NEW YORK; NY

Enter a #hashiag o keyword q?




1. TONE

The tone on Twitter should reflect the brand’s
personality.

2. POST STRUCTURE

A Tweet should typically start with a statement or
article headline, followed by a link with attribution (if
applicable).

It can also be useful to include hashtags, which
means putting the “#” in front of a word or phrase.
This allows users to search on that term and connect
with others who are interested in the same topic.

3. CONTENT IDEAS

Similar to Facebook, asking a question on Twitter is an
important method of striking up a conversation.

4. LINKS

As important as links are for Facebook, they are doubly
important for Twitter. The defining characteristic of
Twitter is its 140 character limit, which means there’s
limited space for messaging. The link becomes very
important to tell the rest of the story.

Brands should shorten links in Twitter so they don't take
up the full 140 character limit.

5. PHOTOS

Twitter offers a photo sharing service called TwitPic, but
users can upload via other services as well. Photos are
compiled into User Galleries.

5. VIDEOS

Twitter does not host videos, but if videos are posted from
the following sites, users will be able to view them without
leaving the Twitter feed: YouTube, Vimeo, Ustream,
Justin.tv, Twitlens, & Twitvid.
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Pictured Above: Photo posted via Photobucket

TEMA magazine

The golden age melodrama - Craigie Horsfield, Slow Time and the

Present@ Kunsthalle Basel we-find-wildness.com/2012/07 fcraigi. ..
contemporary #art #amazing

ArtListPro
Highlights from Art Basel 2012. Galleria Minini, Brescia.Paul...
goo.glifb/NUE] #art

sarah&john

art basel - untitled: stage by phyllida barlow:
designboom comiweblog/cat10/ _ #wood #design
ArtSlinger

art #artist #news Artist: Perros Negros Venue: New Jerseyy, Basel
Exhibition Title: Perros... goo.gl/fb/pagmXx

jerome poitevin
Perros Negros at New Jerseyy: Artist: Perros Negros Venue: New
Jerseyy, Basel . goo.glifb/yGGos #art #in




5. TRAFFIC DRIVEN TO WEBSITE

METRICS

Brands should track the following data to measure Incoming traffic, as measured by Google Analytics.
the success of a Twitter marketing campaign:

6. CLICKTHROUGHS
1. FOLLOWERS

Number of clicks on links posted (measured by bit.ly through Sprout

The number of users following your profile. Social).

2. RETWEETS 7. CONVERSIONS

When a user reposts your Tweet. Number of resulting conversions, as measured by
Google Analytics.

3. @REPLIES 8. LISTS

When a user replies to your Tweet. Number of lists your brand has been added to (and

the quality of topics).
9. FAVORITES

4. HASHTAG MENTIONS

If you're running a campaign using a custom hashtag, : :
you'll want to track the number of times that hashtag Number of “favorited” tweets.
was used.

A A . 4 5 & & &
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0 Home @ connect  #F Discover Search

Perry Rubenstein W Follow | &~

PerryRubenstein 81

160

se2 FOLLOWERS

Tweet to Perry Rubenstein

HASHTAG

Tweets

Following
Dynamic Africa

Followers Storyboard art & photography: Piano Chair by South African artist
Robin Rhode - love it! tmbir co/Z8SipvOisuBd

steve shaw
What an inspiration!! @ Exposition Helmut Newton

HISLAYE QI I VIV ST 1

RETWEET

I . . vogue.com.au
SR RIS VOGLE VOGUE daily archive: "beauty and the beach” 1964 by Helmut

Newton instagr.am/p/MuGTofA
throckmortonart
Follow
ew photo
Morgan Lehman

PangA
L P

Pictured Above: Perry Rubenstein Gallery Twitter page
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1. FOLLOWER WONK

@ followerwonk

ISABEL OLMOS (@lsabel _Olmos_F) Friends fnalysis @lsabel_Olmos_F friends’ Wonk Scores
. . Wk Soove.70.70 - Foloaing. 08 - Folowers. 73 - Tol dees 173
Ager's ok Score I otr| rkany [E3thg of3 TWItkr wsers hece arde jeme ator TWiter. It
Use to help find relevant users to follow on Twitter - I s Tt O T e OGO G~ s T i A 0 o W S0 G P A

seq rCh b | OS, com pa re yse rS, ana lyze fO UOWE rs' tra fo k :grlf;ma{eumem Nextoeach r‘lar{\p!w\l\mdI\mna\alm\olDe)pbone specmcuens h Eh“:om . —
followers and sort followers.

Sample 1126: 55 frends of @iabel_OImo1_F scanned 7 T4%  f0pie

] 19.4% eyl

@lsabel_Olmos_F friends' follower counts
2 e TWE R I 0 D 1i'p: 20 zed the M ade of sabe ] OMmas_F andassembled the RIWIG Chart Shownon tie yumber
Ofpecpk fiattiose Mad ik, ThE I 3 15N Gy D PIONTHCE: 15e1s Wk e mastblkwers
@dtiersbr: chiy
Ersakdoun
S1% 1pi
2% Ao
255% 1M b i3

Find the best times to Tweet (can also do this through )__
Crowdbooster). =

-énﬁkib!»o.
5358

gg

L2-3

gé

100K D SIK
KD 1 il
210; 12,304.20, eckan: 02

@lsabel_Olmos_F friends’ friend counts (whom they follow)
Here we bighlighttie samber offrieads gecpk whom apersor Dliws) of ksabe | Omos_F's Thads
Generall B & 3 kes eNIMeT)s 63 e Dikwer cont (oo, Thatsau, we'v: HiNd tiatpeopk
Witk 3 Brge yamber ofrikads are oMy ks "WEaDk" thar tose With Rwer kads - B & becanse

those pecpl Witk many Triads are kess Ibehy D read thelr TWRET stream (s there k smplyLomich
= hmaton

Evvakdotn

Find people that are asking questions on Twitter —— 5o e
about your area of expertise so you can answer them. i e 003

@lsabel_Olmos_F friends' account ages
The 3ge ofar 3ccontls 3 hkresthg vay D meas e 1@ite. Users wio kax beey 0r TWIR T 0I3
Wil 3re earka%pk s, and gere @iy more WEhablk tiay kewbks. o2 well, tiere k£ 3 bgher
,,,,,,,,, pe 102 1B3e OTSPAM ACC0UNT b bewker iser seqments (as TWItE b aotetckared tiem oity

Pictured Above: Follower Wonk
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https://crowdbooster.com/
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